Technology User Profile® —
BUSY MOBILES PROFILE REPORT

Want to know which market segments and occupations use mobile PCs
the most, and which segments are largest?

Want to know how similar - or different — notebook PC and desktop PC
users are in who they are, the way they use their PCs, and in their
shopping habits?

Want actual information from real world users, not speculations or
predictions?

Then you need the Technology User Profile® — Busy Mobiles Profile
Report from MetaFacts.

Now a single report gathers summary results from a large representative
sample of thousands of Mobile PC users on their habits and plans for use of PC,
the Internet, printers, consumer electronics and peripherals, in the workplace,
on the road, and at home. You will see precise, actual information on how they
buy and use technology today, not speculations or predictions.

The Busy Mobiles Profile Report is built on the strength of Technology User
Profile, conducted continuously since 1983, providing a rich, comprehensive
examination of the key aspects of computer technology use across the
complete spectrum of environments and buyers. For the Busy Mobiles Profile
Report, the experienced MetaFacts team draws on results from the most
current Technology User Profile study to select the key research you need for a
high-level, yet detailed look at technology purchases, usage and plans.

Using the Technology User Profile Busy Mobiles Report gives you the confidence
of targeted research, available today, drawn from a current and complete range
of real-world users. It's the most effective way to get the kind of analysis you
need - concise, focused and immediately available.

Technology User Profile - BUSY MOBILES PROFILE REPOR

If you have the right knowledge, you can make the right decisions.

Rely on the benefits of the Technology User
Profile — Busy Mobiles Profile Report:

e See at a glance the most important
research from comprehensive
surveys, each with answers to
hundreds of survey questions

(] Each fact is based on the tested,
proven Technology User Profile
research results

e Report findings include analysis,
graphs, and tables, for the busy
researcher

e Be assured that the data is based on
a solid sampling and weighting
methodology, and the results are a
true indicator of the total market
segment being measured

Have confidence knowing you can build your
business on the research history and expertise
of MetaFacts.
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Features

The busiest mobile PC users are unlike everyday computer users — as they
include both the most technologically-savvy as well as the most-hardened road
warriors. These pioneers that essentially live with their computers are guides to
the future of computing technology.

In addition to unique demographics and occupations, these busy mobile users
are singular in the way they use their computers. They are more active than
their desktop-bound counterparts - in their computing practices as well as their
travel patterns.

Now that mobile users are the majority of American computer users, it's even
more important to deeply understand these active hands-on users.

This report reveals detailed fact-based findings on:

e Just how many mobile PC users spend 40 or more hours per week with
their computers

e How many other additional computers these busy mobile users actively
use

e How these busiest users differ from less-mobile and desktop-bound
demographically, socioeconomically, and in their technology attitudes

® The seven core occupational groups that are both very busiest with
their mobiles and also are the most numerous, as well as the 14
occupational groups that are least busy with their mobiles and fewest
in number

e The two “silver-bullet” activities of the busiest mobile users that’s not
for the least-busy, as well as the one key activity that might just get
mobile users to give up their notebooks

e  Who paid for the most-mobile PCs: homes, the self-employed,
small/medium businesses, large businesses, government, or education

e  Which PC-maker dominates the mobile market, and the brand share of
every other major company for the user’s primary as well as other
mobile PCs

e  The locations where mobile computers are used, from cybercafés and
libraries, to trains, planes, hotels, workplaces, and which room in the
house - home office, kitchen, or other rooms

e  Which retail and online outlets the busiest mobile users like to frequent

e The consumer electronics and peripherals used by these busy mobiles
as well as their shopping list for near-term purchases

Based on surveys with more than 10,000 respondents by telephone and online,
the MetaFacts Busy Mobiles Report 2008 dives into solid survey results to
examine the entire range of these active users, from those that practically
work, live, eat, sleep, and play continuously with their notebooks and tablets,
to those that have a mobile as their 2nd or 3rd PC used extensively in their
travels. This focused analysis examines the busiest and least-busy mobile
users, as well as the mobile versus the desktop-bound. It reports on users,
PCs, and households to give a complete picture. It utilizes the full power of the
Technology User Profile 2008 Annual Edition, the longest-running
comprehensive survey of Americans, conducted since 1983.
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The Technology User Profile — Busy Mobiles
Profile Report is one of the Technology User
Profile solutions from MetaFacts.

Other Technology User Profile solutions
include the:

e Technology User Profile —
FULL EDITION

e Technology User Profile — FOCUS
EDITION - Digital Imaging Lifecycle

e Technology User Profile —
MULTI-YEAR DATASET

A full-service technology market research firm
specializing in the computer and information-
based consumer electronics industries,
MetaFacts provides demand-side surveys,
demographic profiling, tracking studies, and
follow-up studies targeting vertical markets and
geographic profiles. Whatever your research
needs, you can rely on MetaFacts’ 25+ years of
experience as designers and users of high-tech
market research.

For more information, contact MetaFacts:
1-760-635-4300
sales@metafacts.com

Visit us at www.metafacts.com

MetaFacts, Ine. 619 S Vulcan Ave, Suite 215, Encinitas, California 92024 +760-635-4300 www.metafacts.com ©2008 MetaFacts, Inc. Technology User Profile is a
registered trademark of MetaFacts, Inc. All other trademarks and copyrights are the property of their respective companies.




<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /All
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /SyntheticBoldness 1.00
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveEPSInfo true
  /PreserveHalftoneInfo false
  /PreserveOPIComments false
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts false
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputCondition ()
  /PDFXRegistryName (http://www.color.org)
  /PDFXTrapped /Unknown

  /Description <<
    /FRA <>
    /JPN <FEFF3053306e8a2d5b9a306f30019ad889e350cf5ea6753b50cf3092542b308000200050004400460020658766f830924f5c62103059308b3068304d306b4f7f75283057307e30593002537052376642306e753b8cea3092670059279650306b4fdd306430533068304c3067304d307e305930023053306e8a2d5b9a30674f5c62103057305f00200050004400460020658766f8306f0020004100630072006f0062006100740020304a30883073002000520065006100640065007200200035002e003000204ee5964d30678868793a3067304d307e30593002>
    /DEU <>
    /PTB <>
    /DAN <>
    /NLD <>
    /ESP <>
    /SUO <>
    /ITA <>
    /NOR <>
    /SVE <>
    /ENU <>
  >>
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


